
• Archetypes that define attitudes, behaviors and motivators 
including micro-journeys that will help shape brand and 
website directions

• Sources:

• FSU Stakeholder Interviews
• Elevate 2021 FSU Perception Study
• Primacy 2022 Surveys
• FSU’s Graduate Student Exit Survey Report 2020-21
• 3rd Party Research (Google Analytics, Nielsen  

Scarborough, etc. )
• Primacy’s experience & knowledge of higher education 

industry and audiences
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